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Dear Sirs,

We are glad to present a new Afisha Guide Book, first Russian illustrated guide on Norway’s two most important cities - Oslo & Bergen. Norwegian fjords and mountains, trolls and Vikings, customs and traditions, lutefisk and baccalao, Oslo Fram Museum and Bergen Fishmarket, aquavit and gjeitost and much more - all this in a new book! There will also be a special chapter on Aker, Baerum and Oslo suburbs, the special chapter on Norwegian Seafood. The book of 300 pages will be published in the summer 2004. The book will be presented at the Great Russian-Norwegian Cultural and Historical Exhibitions organized by the Foreign Department (UDI) in Saint-Petersburg (2004) and in Oslo (2005).  This project is carried out together with the Royal Norwegian Embassy in Moscow, Fylke Akershus, and the  The Norwegian Tourist Board, Utenriksdepartementet and in close collaboration with Oslo Promotion and The Bergen Tourist Board. 

 No wonder, it’s high time to publish such a book as the Norwegian-Russian Relations are coming closer and the tourism branch is developing particularly fast!  On September, 11 The Norwegian Tourism Board organized the seminar for Russian tour agencies in Moscow and St. Petersburg and the response was amazing. It is expected that the number of Russian tourists will significantly increase by the season 2004 and on. We think it’s important to discover the magic of Norway, its delicious seafood and products, breathtaking beauties of its nature and crystal purity of its water and air, its romantic traditions and amazing treasures. 

God kunnskap om den annen parts språk og samfunnsforhold er viktig for at vi skal lykkes i å nå målene for russlandspolitikken. Vi må derfor prioritere det bilaterale presse- og kulturarbeidet og arbeide for å styrke norskopplæringen i Russland og russiskopplæringen i Norge.


Norsk russlandspolitikks grunnlag og målsettinger,

Norge og Russland, Utenriksdepartementet, 2003, www.mfa.no
Please see the information below!

AFISHA” GUIDES CONCEPT

There are three series of “Afisha” guides.

1. Cities of the world

“Afisha” presents series of world cities guides for active and independent people, who want to envelop the most part of entertainment in a new place.

“Afisha” guides are the new type of guides in Russia; instead of set of usual sights there is a portrait of the city and its residents, the most interesting restaurants, clubs, bars, shops, theatres, concert halls etc.

The goal of this type of a guide is to make a person to feel a new place from within, to help to take a look at the city through the eyes of resident, but not a tourist.

The best Russian authors, who were living or still live in described cities, work at the series of guides.

Detailed description of city sights and environs, review of entertainment with carefully adjusted addresses, prices and working hours are presented in guides along with advices, which is appealed to allay shock of collision with a new cultural environment and to help obtain maximum pleasure from the trip.

The following city guides were already published in the series: Amsterdam, Athens, Barcelona, Berlin, Vienna, Venice, London, Milan, Moscow, Paris, Prague, Saint-Petersburg, Rome, Florence, Istanbul, New York.

2. Moscow series

This series is intended for detailed acquaintance with a cultural life of city and its sights. The series is suggested to be useful for Muscovites and help to be guided in different fields of Moscow life.

Books of this series should help to find an answer for important questions:

· What to see?

· What to visit?

· Where and how to buy?

· Where to eat deliciously?

· How to take a rest?

Also, there are a lot of other useful advices and information.

In this series we published: Moscow shops, Moscow restaurants, Children in Moscow, Sport, beauty, health and fitness in Moscow.

“AFISHA” GUIDES CONCEPT

3. Thematic “Afisha” guides

This series should help to extend the knowledge within the bounds of an every guide theme.

There were two guides published in 2002 in that series: “Internet” and “Cinema”.

“Internet” guide is intended for those people, who already know a lot about World Wide Web and want to have an access to the most full and proved information about new and urgent Internet resources.

“Cinema” guide consists of reviews for 365 main movies of all the time. This book is a history of cinema through the eyes of 9 famous cinema critics.

We have already updated and reprinted Internet and Cinema guide-books in 2003. 

AUDIENCE

Audience portrait

Audience of guides is travelers and explorers. 

These are young and dynamic people, with an experience of communication with representatives of the other culture, speaking in foreign languages, traveling abroad often, 

Important values are freedom, entertainment and health. Optimism, intellectual curiosity, active life position, taking care of their health, stylish, search for the best, independence are main characteristics of the target audience. 

These are active but rational consumers who are ready to buy new goods, people who gain an understanding among different trademarks. 

The opinion of people who are around is important for them. When traveling they prefer convenience, taste, newness and quality.

Social and demographics characteristics (according to research companies data).

Readers of guides are belonging to middle class with an income more than 750 USD for a person (Comcon, 2002).

According to TNS Gallup Media, M’Index, 2002/1 survey there are 1091.4 thousands potential travelers, which is equal to 15.5% of citizenships in the age 16+.

Secondary potential audience counts approximately 25% or 1.5-2 millions of people (Comcon, 2002).

Data of TNS Gallup Media, M’Index, 2002/1 survey, % of audience “Afisha” guides:

· Gender

men







39%

women







61%

· Education

higher







69%

· Consumers characteristics

have income more than middle level


63%

own mobile phones





78%

have a  car in the family




65%

· Social status

specialists, professionals, heads of companies

51%

· Spend a free time 

at the cinemas






60%

at the restaurants and clubs




69%

at the fitness clubs





36%

at the beauty studies





37%

· Use computer and Internet

use computer






80%

use Internet not seldom than once in week

62%

use Internet every day





42%

· Travel

business trip






30%

tourist trip






80%

AUDIENCE

Guides awareness

Among Muscovites, in the age of 18-54, who belong to middle class and went abroad during last 12 months.

Data of Comcon, Premier-TGI, Moscow, 2001-2:

· Le petite Fuete – 18.5%

· Polyglott – 30.5%

· “Afisha” guides – 36.6%

· Other – 36.3%

GUIDES SRUCTURE

Structure of guides in the series “City of the world”

· Perfect special maps of every district 

· How do not mar a travel

· When it is wrong time for a trip, how to obtain visa, how to get to the exact place, how much money it’s necessary to take

· Rules to survive

· Arrival, currency exchange, communication, time, transport, extraordinary situations, Afisha’s analogue

· A frame of reference

· The way the different places look like

· City: 5-15 districts with maps

· Places: 

museums, galleries, exhibitions

hotels

restaurants and cafés

clubs 

shops and markets 

theaters, cinemas, concert halls

· Not-expensive city: 

how to get to exact place cheaply

how to spend a night cheaply

how to have a meal cheaply

· Appendixes: 

history

books and movies

· Phrase-book

· Calendar

· Alphabetical guide

“AFISHA” GUIDES IS GUARANTEE OF SUCCESS

“Afisha” is a well-known expert in the field of entertainment.

“Afisha” guides are carefully proved information with a high level of journalism. The best authors are being drawn to work at guides contents: “Afisha” magazine authors, employee of the other Russian editions, Russian authors who are living abroad (e.g. employees of BBC Russian in London, “Svoboda” radio in Prague etc.)

Classic design, pocket book size, convenient navigation, detailed maps, schemes, short phrase-book, alphabetical index are presented in “Afisha” guides. These advantages guaranty success to “Afisha” guides and all the partners.

Reader opinion:

“Three months ago, when I became a student of Sorbonne, I started to familiarize myself with Paris using “Afisha” guide. Two months ago all of my Russian mates admit “Afisha” guide as the best one.”

Dmitry M.

PR-SUPPORT AND ADVERTISING

Advertising budget for promotion of the “Afisha” guidebooks brand in 2003 is $100 000.

Promo support:

· Advertising in press - newspapers and magazines

· POS-materials - stands, posters, banners, wobblers

· Promo actions support - prize-winning at radio, souvenir productions 

· Participation in Tourist exhibitions – stands

· Participation in International Book fair

· Presentation some of  “Afisha” guides 

DISTRIBUTION
Area of distribution “Afisha” guides:

· Moscow and Moscow area

· St-Petersburg
· Russia and countries of CIS
· Israel
· USA
Distribution partners of “Afisha” guides are major Moscow and St. Petersburg wholesale and retail companies.

Network distribution “Afisha” guides:

· Network of central book stores “Dom knigi” in Moscow and St-Petersburg- 35 of shops

· Network of book shops in St-Petersburg: “SNARK” (Podpisnye Izdaniya, Iskusstvo, EX, Neva)

· Network of book shops in Moscow:

trade house “Biblio – Globus” 

trade house “Progress”

trade house “Molodaya Gvardia”

book shop “Mir pechaty”

book shop “Moscow”

· Network of Moscow's largest supermarkets (31 shops):

“Ramstor” 

“7th Continent”

· Network of musical shops “Soyuz”

· Largest travel agencies – more than 30

· Network of restaurants “RosInter”

· Clubs:

“Le Club” jazz club

“Project O.G.I.”

“P.and.O.G.I. at Pyatnickaya st.”

· Internet-shops and web-sites: 

www.ozon.ru
www.bolero.ru
www.travel.ru
www.travelonline.ru
· Print kiosks (Pushkin Square, Tverskaya Ul., at Moscow railway stations) 

· Embassies

· Fitness Centres

· Business Centres

· Tour agencies

SPONSORING

Among sponsors of the Afisha Guides are giant Russian and foreign companies such as Nestle, Kodak, Chesterfield, Finn Air, KLM, GEO, L’Oreal, British Airways, LM, Maybelline, RBC, TNK, Alphabank,  famous hotel and restaurant brands, tour agencies. As for usual, the companies are especially eager to invest into the guidebooks on the country of their origin.  Special creative performance of the advertisement of Your  company may be also made. It is important to mention, that it is not necessary to pay out the sum all at once. It can be divided into several parts and paid out any time before August 1, 2004.

Afisha Industries is promoting its guide books in magazines “Afisha”, “Afisha Saint-Petersburg”, “Afisha World”, “Bolshoi Gorod” (Big City), at www.afisha.ru, www.spb.afisha.ru, www.bgorod.ru. In case of placing the logotype on the front page, the sponsor gets additional advertising campaign in the Afisha magazines and in internet.

General sponsoring: NOK  210 000 

· The greetings of the head of the company 

· Logotype on front page

· 2nd and 4th advertising covers

· 2 advertising inserts 

· mentioning in the editorial 

· speech of the representative of Your company at the promo actions

· Special set of maps from C-Map

Sponsoring:  NOK  105 000 

· logotype on front page

· 4th advertising cover

· 2 advertising pages

· mentioning in the editorial

· Special set of maps from C-map

Afisha will be advertising the book in its magazines for at least three months. In case of placing the logotype of Your company on the front page, You get an opportunity of long-period advertising campaign.

You are welcome with any of your additional conditions.

RATES OF ADVERTISING PLACEMENT

Format
Colour

USD (without V.A.T.) 
NOK
1/1
28,000

Spread
33,000


2nd cover
37,000

3rd cover
30,000

Insert
42,000**

** without taking into account cost of  production, cost production of standard insert 5,500

Additional charge on special position

Fixed position - applied to the basic rate
 +10%

TECHNICAL REQUIREMENTS FOR ADVERTISING MODULES

1. Master layouts at:


3,5”, 1,44 Mb disks (2 copies);

CD ROM/CD-RW;

Iomega Zip 100Mb;

MO 640 Mb (Mac formatted only)

2. Files formats:

Adobe Photoshop EPS, TIFF; Adobe Illustrator EPS; Macromedia FreeHand EPS;

QuarkXPress 3.32, 4.x

Advertising materials containing fonts are not accepted for futher processing!

3. Origination requirements:

All fonts should be converted into curves. 

Color illustrations are accepted only in CMYK color model. All colors should in CMYK color models. 

The resolution of raster illustrations: CMYK and Gray - 250 dpi; LineArt - 800-1200 dpi. 

In raster illustrations do not use LZW-and JPEG. 

In raster files do not leave on Alfa Channels. Do not use DSC-algorithm. In files with clipping path there should be only one path. The layout should be accompanied by printout or colorproof.

4. Recommended:

LPI: cover and insert - 175, block - 133.

dot gain – 12-16%; gray-balance: C - 51%; M - 38%; Y - 38%; K - 0%; recommended algorithm of color separation is UCR. Total link limit 270% (black - up to 97%).


Font size for inverted text not less than 6 pt.

Guidebook formats:

Untrimmed

135 x 200mm

Trimmed

125 x 190mm

Advertising modules:
Format
Size (mm)

2nd cover
117 x 190*

3rd cover
117 x 190*

1st page of block
117 x 190*

last page of block
117 x 190*

1/1 
125 x 190*

* For the layouts marked all the sizes of the advertising modules are given for the format after the trimming, i.e. 5 mm is to be added from the trimmed side. 

When preparing the mode it is desirable to set the elements of advertisement closer than 8mm from the right and left edges of the page and closer than 5mm up and down.

First size - horizontal (axis X), second - vertical (axis Y).

CONTACTS

We would be very glad to associate this Project with Norwegian seafood

products, pure and delicious, and Your company, as the main representative in this field, in particular. We strongly hope that You will find the Project interesting and useful!

Contacts:

Alexander Zolotarev, Alexander.Zolotarev@esc-group.com, abzolot@newmail.ru
Mob: +7 9166867334 
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